
’96, 

We are halfway through our $100K/60 Day fundraising challenge.   Thank you to the 16 
classmates that have donated and pledged $28,600 of new funds towards that $100k 
goal over the past 30 days.  In order to reach our goal, we need 39 classmates to make 
a recurring pledge of $30 a month for 5 years or just about one more person per 
company!  

As I’ve mentioned, we are the first class to use the GiveCampus social tools for our 
class gift.  I encourage you to share your personal story on why you have given using 
the video tools and sharing on our the Class FB page and with your USNA company 
mates, teammates, etc.  Help us generate the social buzz that encourages folks to 
participate.  Most of us what to give something, but the traditional alumni mailings get 
lost in the cloud of our busy lives.  Encourage folks to put their pledge on 
automatic.  Below are some examples of recurring pledges that we have received.  In 
each case, classmates made “give and forget” pledges that fit into their fiscal 
lives.  Each has made a real impact to our class gift and to USNA as a whole.  

$30 a month for 5 years is a $1,800 gift {recommended by your Class Officers} 

$19.96 a month for 5 years is a $1,197 gift 

$96 a month for 5 years is a $5,760 gift 

$9.96 a month for 5 years is a $597 gift 

The ultimate goal is to show that a class can have a meaningful impact on the future of 
USNA with lots of “small” donors rather than relying solely  on 3 or 4 classmates to 
define our legacy.  We will of course accept large gifts (I plan to make one when the 
Power Ball pays off), but I believe that we can show greater strength by participating as 
a group. 

https://www.givecampus.com/schools/USNAFoundation/class-of-1996-30th-reunion-
class-project 

Beat Army, 

  

Brian 

Brian.Reardon@1996.usna.com 
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